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Cleansing Water*
Cleansing Milk
Cleansing Oil
Cleansing Balm
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Biore Make Up Remover
Cleansing Water
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PRODUCT INFO.

Biore Make Up Remover Cleansing Water
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TARGET ’ Bioré

Core Target : Gen Z

Aged between 15-30 YO
Female & LGBTQIA+

Spend time on Online Product Interested in
Online on Research Music and
Mobile > 4 hrs Mobile apps Entertainment
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THE REAL CONNECTION WITH
THE CONSUMER

Build Experience & Community while Strengthen Product Effectiveness
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A MUST SCENE




COMPETITOR ANALYSIS

Who else is in the market?
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Micellar Cleansing
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